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In todayods
global economy, it is frequently
debated whether hospitality
companies that are expanding
their markets overseas should
implement standardization or
adaptation when developing a
competitive marketing mix.
Some argue the benefits of stan-
dardization offer a consistent
level of standards which give
the consumer confidence in
their expectations of the product
and ensure a certain level of
quality that they expect from the
brand. Others argue that the
benefits of adaptation are neces-
sary in understanding the needs
of those directly affected by the
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Where In th

(Photo by Toby Rice)

ardization or Adaptatio
Which do you choose?

product: the residents who live
there. Some believe that the

i n c rpeodustimosy e ynore adaptive

to meet the needs of the con-
sumer in which the product is
being marketed to. Often, the
needs of crossultural consum-
ers vary greatly between re-
gions.

Marriott International, a well
-known leader within the hospi-
tality industry with over 14
brands and more than 3,100
hotels and resorts worldwide,
has understood the benefit of
both standardization and adapta-
tion. Marriott has created a
brand for itself so that consum-
ers can expect exceptional qual-
ity of service.

For many years, Marriott

APRIL 12, 2010

World?

Internationahas provided a
certain level of standardization
through some of its brands.
However, more recent strategies
of adaptation can be seen with
the addition of two new brands:
Edition and Autograph Collec-
tion. These brands will be lo-
cated throughout various places
in the world and each hotel will
be unique. Each property will
capture the essence of the geo-
graphic location, tradition, and
culture of the area where it is
located. Whether you support
standardization or adaptation,
understanding your consumer
will be critical in making that
decision Yy
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MARK YOUR
CALENDER

T-shirt Sale

Location: Temple University
Speakman Hall

Date: Now

Time: All day

Description: Just $12 for STHM

tshirt!! Get your STHM tshirt

and support senior seminar!

Spring Fling

Location: Temple University
Main Campus
1801 N. Broad St.,

Philadelphia PA, 19122
Date: April 13th
Time: All Day
Description: Visit the STHM
Senior Seminar stand for
T-shirts and water ice sponsore(

Ri chi eds

(Photo http://
www.digitaljournal.com/
article/255219)

Special thanks to Baby
Owl for appearing at the

Website Launch Party!!
(photo credit: Sarah Cooperson)
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Is He Good or Bad for the NE

in the form of an impending

move to Brooklyn and a new
The New Jersey Nets recently majority owner. His name is

avoided tying the National Bas- Mikhail Prokhorov, and accord-

By: John Medica

icksdéd Mark Cuba
has quite the international repu-
tation. He is known for leading a
lavish lifestyle with extravagant

n, Pr

ketball Association (NBA) re-
cent for worst single season
record. The Nets won only their
10" game of the season; how-
ever, the win will prevent the
Nets from tying the 19723

ing to Forbes Magazine, he is thespending habits, accompanied by
richest man in Russia. He report- an affinity for socializing with
edly invested $200 million to women. It is easy to envision a
obtain a controlling interestof s cenari o where
the franchise. By doing so, he of traveling the world in the
became the first owner of an company of beautiful women

Philadelphia 76ers, who finished NBA team that is not from North would be scrutinized. The pros-

the regular season with ar3

America. It is believed that the  pect of international ownership

record. The Nets have the lowest motivation behind the ownership is intriguing and opens up count-

attendance of all NBA teams,
averaging just 12,912 fans per
game. In an effort to increase
ticket sales, the Nets have at-

tempted some controversial salesof a nonNorth American owner

promotions. These include pro-
viding fans with a free tax return
with the purchase of a partial
season ticket and offering re-

versible jerseys that prominently United States. While the owner-

feature opposing players.
There is hope for the strug-
gling franchise though; it comes

change was to ensure that the less possibilities. Nevertheless, it
franchise does moves to Brook- also creates the possibility for
lyn. customs and lifestyles to be

On the surface, the existence mi sunder stood. Y

appears to be beneficial to the
game of basketball. However, it
remains to be seen how Mikhail
Prokhorov is received in the

ship trend in the United States
has been moving towards
younger, more fAha

ers such as the Dallas Maver- (Photo from: W‘\T\?w.pravda.ru)
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Bettering Sports through G|06|a|i2a

By: Anthony Lupino

As we look around the world,
the popularity of many sports is
becoming worldwide. There are
people in India wearing hats of
NFL teams, and Americans
sporting soccer jerseys of Euro-
pean superstars. Many sports
tend to only be popular in their
native countries. Traditionally,

strides in their level of play, and tournament hosted in the United ||
in 2004, Argentina dethroned thekingdom, which was last won by a
U.S. basketball team for the goldBritish male in 1936 (Fred Perry). |
medal in the Olympic Games. The world has become an easier|

The best example of global- place to communicate and share
ism is the effect it has had on interests with one another. It should
soccer worldwide. It has becomée no surprise that sports has fol- |
the most popular sportin the  lowed suit internationally. We have
world and has spanned a plethojast seen the beginning of globalizaf
of professional leagues around tion in sports, and as we advance ai
the globe. The World Cup is nowa world, we are going to see a

baseball, basketball, and football the biggest sporting event world-greater infusion in all parts of the |

were only popular in the U.S., a
similar trend for cricket in Brit-
ain, and soccer in South Amer-
ica.

As the world became more
modernized, the popularity of
many sports spilled over into
new countries around the world.
Cricket is now extremely popu-
lar in Australia and India. Bas-
ketball has become a worldwide
sport, with international players
a recent hot commodity in the
NBA. Certain international
teams have made significant

wide, and is held every four
years.

Another eye opening fact is
that every nation (with the ex-
ception of Afghanistan) has a
player on the professional tennis
circuit. Tennis has established
itself as a worldwide game. This
diversity is exemplified by Wim-
bledon, a professional tennis
tournament hosted in the United
Kingdom, which was last won
by a British male in 1936 (Fred

globe. ¥y
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(Photo from
http://ourglobalisedworld.bIogspot.com/2008_08_01_archive.html)/
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By Brittany Labolito
Whether we do so intentionally or not everyone uses different gestures in everyday conversations while communicating
with others. These gestures that we use unconsciously could be misunderstood when interacting with other cul-

E tures. However gestures are not universal. Therefore, below is a list of some commonly used gestures and the possible

E misinterpretations they could have in other countries.
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4H I'n most European countries this is a positive gestur
JAH is understood to mean fipeace. 0 However, be careful,

ﬁ most European countries it means fishove it. o

= In the United States, this hand signal me a thesgediueks. 0 H

considered to be obscene; the equivalent to giving the middle finger in the United\Statesn Japan its stands to
mean money, usually used to ask for change from a sales clerk. Finally, in France the gesture has a negative meaning
as wel |, i means fizerod or fAworthless.
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al Great, good job, OKéthis gesture usually stands to m
‘a considered an insult or even nonexistent. In Irag, Iran and Thailand this gesture is considered extremely offensive. It is
H considered even more offensive if you jab your hand forward while making this sign. This is also often the universal
: hitchhiking sign, so be careful!
u
g L e et e ek e rek o rer 1
To wave your hand at someone with your palm facing t
H United States , this gesture could mean either dAHell
Eﬂﬂﬂﬂtﬂﬂﬁﬂﬂﬂﬁ close to someone el seds face, or wagging your finger
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. A Globalized Israel Y

By Rebecca Sokol fostered a sociopolitical environment more relations with 163 nations.
favorable to liberal values, which are often With the IsraeliPalestinian peace deal play-

Like Judaism, the state of Israel embodies associated with globalization. The Supreme i ng such a pivotal rlo | e
a tension between the universal and particular Court, a long time bastion of civil rights, openness to globalization, its collapse rapidl
values, or perhaps a tension between the became very powerful during the 1990s and, pushed Israel back to the fringes of the global
global and the local. This partying tension is for the first time in Israeli history, used judi-  economy. Since the violence began in Octo!
evident in almost every aspect of life in Is- cial review to strike down legislation deemed ber 2000, almost every aspect of globaliza- |
rael . The C0MpP OpSwindemamtehe=h R tion in Israel was hit. Economi-

Jewish population is one realm whe
the tension exists; as a nation of im
migrants, Israel has always had a
large proportion of Jewish citizens
born abroad. In 1948, the year it wiis
established, 63 percent of its Jewisj
citizens were immigrants. By 2002

cally, foreign direct investment ||
shrunk dramatically, from a peak

of $11.2 billion in 2000 to as low 1
as $4.5 billion in 2001. The con-
sequences of the current crisis are
not limited to national security,

"% but they also hold the key to Is- '[

o

this number has declined, but still rael 6s ability r e
represents a significant part of the globalizing world and to maintain |
population. its liberal, de[nocra
In 1993, IsraeliPalestinian Oslo

Accord (Declaration of Principles on (Photo from http://law.hamline.edu/study |

Interim SeIfGovernmen_t Arrangements) and -abroad/studyabroadjerusalem.htmi)

the current IsraelPalestinian violence have |
intensified the universal versus particular to threaten civil liberties.

tension in Israeli society to a greater degree  The peace process also opened the way to the |

than ever before. First, the peace deal establishment of diplomatic links between |
strengthened the forces and trends that fa-  Israel and countries that refused these ties

vored a more globalized Israel. Later, the before Israel took steps to resolve its conflict I

collapse of the Oslo vision strengthened the  with the Palestinians; including India, China, I

forces opposed to an Israeli culture that is and Russia, as well as some Middle Eastern

more universal in nature. countries, such as Morocco, Tunisia, Oman, 1

The relative ease in the security tensions and Qatar. In 1998, Israel had diplomatic
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Cultural Impact: Positive or Negative on HoS

By: Ya Yang their spending. In most cases, global tourism that they may better match the local cultures

is valuable to an economy, because it gener- and take advantage of it, to demonstrate mofe

On March 28}, 2010, Condoleezza Rice ates revenue from outside of the destination. diverse and interesting sites to visitors.

attended Boao International Tourism Forum Also, global tourism and hospitality can fa-

Unfortunately, cultural impact can some-

2010. At the opening, Rice made a speech cilitate the spread and delivery of other local times be negative. A foreign language and
on how different cultures impact the tourism cultures to various visitors. Hospitality or-
and hospitality industry. She also stated thatganizations constantly need to upgrade and be a barrier. When interacting with people of

the industry has brought people from all
over the world together and exposed global
travelers to different cultural beliefs, values,
and backgrounds. Travelers and tourists
should agree that cultural differences are
nothing to fear, they are a positive aspect of
tourism. Differences educate the develop-
ment and history of one destination and
make people value their own culture and
history more.

Cultural impacts on tourism and hospi-
tality can be positive and mutual. Local
cultures can attract visitors to a specific

diverse cultural background can sometimes

improve upon their products and services, so various cultural backgrounds, one needs to be

careful not to use inappropriate gestures or
verbal remarks. For example, a Muslim will
not eat pork. What is acceptable by one cul-
ture may be frowned upon by another.

The tourism and hospitality industries of
different destinations should take advantage
of their local culture, wisely. Businesses and
industry professionals must also understand
that they are not only servicing locals, with
similar cultural history and characteristics,
but visitors from other destinations that may
act upon their own

clul tur

destination. Tourists are able to learn about
different cultures as they mingle with peo-
ple from various walks of life, thus opening
their eyes to a new world. Large numbers
of visitors can stimulate the development of
tourism and hospitality in a region through

Condoleezza Rice, former U.S. Secretary of
State
(photo from http://en.wikipedia.org/wiki/
Condoleezza_Rice)

One World; One Cup; One Eve
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By: Trevor Fick % o < allow employees a leave of

- absence in order to watch the

3

The beauty of the World *

© i <%, game. The final match and
Cup goes beyond wordass i closing ceremonies now
CURRENT athFI)e?es, soldyout stadiums, ¢ ¢ reachg\]/iewers of over one
TRIVIA? and chants in the stands. ! billion people worldwide,
Perhaps the most important al most a sixth of
How many known living aspect of the World Cup is population. For one month at
languages are there in the something people do not ev: 44« least, countries will be placed
world today? realize. Foramonth, the  CANEESN TINEINS . A ¥ on an even playing field. The
differences between countri G B X S i dawning of each countries
regarding religion, cultural photo from http.//www.usatoday.com/sports wn political and cultural
5,483 beliefs, and war are put on soccer/worldcup/20067-09-italy- issues are on the minds of
the back burner for this spec- france_x.htm) their citizens. The beauty of
8,651 tacle event. In a time where the World Cup rests in all
6.909 many countries are experiencing TV network bought exclusive nations culminating together for
J political tensions, this event gives rights to the games. The World ~One event and putting aside their
7202 countries the chance to come to-  Cup gives all nations hope, and a differer_lces _between each other
’ gether for a breathtaking exhibi-  chance to compete with otherna- Po ! i t i cal ly and -cult
ton. ) ) tions towards the common goal of N
For ninety minutes ata time,  peing crowned World Champions. e

countries seemingly forget troubles e may not realize this in

such as poverty, class inequity, ang\merica, but even more than the

political issues. In fact, before the olympic Games, the World Cup is

2006 World Cup, Arab leaders  the most powerful event in the

made relentless efforts to allow  \yorld. Many participating coun- t
their lowesiclass citizens a chancetries adjust work schedules to

to see the game after a highd

Answer on bottom of page 6
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